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ANSA Technologies’ Health & Safety Expo 2014

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

 “SSafety should not be only 
con�ned to the workplace, but practiced 
in every aspect of daily life.”   This was the 
call made by Mr. Aleem Hosein, the 
Managing Director of ANSA Technolo-
gies Ltd. at the company’s Annual 
Health and Safety Expo 2014. The event 
was hosted at ANSA Tech’s Cipero Street, 
San Fernando Compound from Monday 
14th to Wednesday 16th April 2014.

Mr. Hosein was speaking at the opening 
of the Expo and emphasized that our 
focus on safety in our homes needs to 
be improved. “We engage in safe 
practices whilst on the job and the 
minute you go home you’re cutting the 

lawn wearing slippers and you forget 
the safety aspects. What we want to 
encourage people to do is to be safe at 
work and at home.”

ANSA McAL’s HSE Manager Mr. Nixon 
Gangoo shared Mr. Hosein’s views, ”,” We 
talk about safety in work yet we are a 
country without a safety culture. We 
drive along the road way, break tra�c 
lights, we drive down the shoulder. We 
have a huge amount of accidents, so we 
do not take safety seriously.”

ANSA Tech was commended by Mr. 
David  Ingle�eld, ANSA McAL’s Retail 
Services’ Sector Head, for its initiative.  
He urged all companies that belonged 
to the ANSA McAL Group and all compa-
nies in Trinidad and Tobago to set high 
standards as ANSA Technologies has 
and keep safe practices at the top of 
their minds. 

At the Expo ANSA Technologies 
displayed their wide range of products 
and safety gear. Also showcasing prod-
ucts and/or services at the Expo were:

•  Trinidad & Tobago Cancer Society 
•  Value Optical 
•  Island Health System
•  Nestle Trinidad and Tobago Limited 
• Gentle Dentistry & Implants Centre Limited 
•  Organo Gold 
•  Glaxosmithkline Caribbean Limited
•  Kimberly Clark (Trinidad) Ltd.
•  Expert Fire & Safety 
•  KC Safety and Industrial Solutions 
•  Digicel
• Diabetes Association of Trinidad & Tobago 
•  AMCO
• Rico Suave Dance Studio - Zumba Fitness
•  Martial Arts Instruction
• Sustainable Living Marketing and 
   Distribution 
• Cholesterol testing – performed by a Nurse 
   from the Carib Brewery

Safety for the 
workplace and the home





CHAIRMAN ON THE MOVE 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

  On Thursday 10th April our Group 
Chairman and Chief Executive, Mr. A. 
Norman Sabga and Executive Director, 
Mr. Ray A. Sumairsingh paid a visit to 
MBM’s Port of Spain o�ces. Mr. Sabga 
personally welcomed Mr. Robert Boop-
singh to his new role as MBM’s Manag-
ing Director. Mr. Boopsingh alongside 
Ms. Carol Ann Herrera, MBM’s Director of 
Operations welcomed the Chairman 
and Executive Director to their show-
room and o�ces. The sta� of MBM was 
proud to show o� some of the impres-
sive pieces of technology which are 
available for sale from MBM. Mr. Boop-
singh got in on the action too and 
showed the Group Chairman some of 
the company’s new gadgets. As you can 
see the Group Chairman seemed quite 
keen on trying them out himself. 

Visit #9: McEnearney 
Business Machines (MBM)



IT ALWAYS SEEMS IMPOSSIBLE UNTIL IT’S DONE

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

 “It always seems impossible until it’s 
done,” are the important words that 
were once spoken by the late Nelson 
Mandela. These are the same words of 
wisdom that were passed on to the 300 
plus students who were in attendance 

at The Sports Desk’s 15th Youth Sympo-
sium. The Youth Symposium is an initia-
tive of the Guardian’s Sports Editor, Mr. 
Valentino Singh as a means of reaching 
out to and inspiring the young persons 
in our communities. This year’s sympo-
sium was held over a four-day period at 
the Cascadia Hotel. 

The young attendees, who were all 
secondary school students, were excited 
to take part in the four day event and to 

meet the ‘celebrity’ presenters sched-
uled to speak. They included interna-
tional cricket legend, Courtney Walsh; 
inspirational speaker, Don La Foucade; 
Trinidad and Tobago’s cricket captain, 
Darren Ganga and Miss Universe 1998, 
Wendy Fitzwilliam among many others. 

ANSA McAL is proud to support The 
Sports Desk’s Youth Symposium and 
applaud their continued e�orts to moti-
vate the youths of Trinidad and Tobago.

The Sports Desk’s 
15th Youth Symposium



Left to right: Ms. Astra Reid, BMW Service Advisor and Ms. Janeen Walters, 
Service Advisor of McEnearney Quality Inc. (Barbados)..

..
..

..
.

//// REGIONAL NEWS

HATS OFF TO THE TEAM OF McENEARNEY QUALITY INC
   On the heels of last month’s feature that highlighted the recognition that Mr. Rasheed Holder from Brydens Insurance Inc. 
(Barbados) received from a satis�ed customer, the sta� of ANSA McAL Barbados are receiving praises once again. This time 
two customers of McEnearney Quality Inc. (MQI-Barbados) wrote thank you letters to the ‘Naughty or NISE (National Initiative 
for Service Excellence)’ in the Weekend Nation Newspapers on Friday 25th April. The customers were so pleased with the qual-

ity of service that they had received on their separate visits to MQI that they simply had to extend praise to 
Ms. Janeen Walters and Ms. Astra Reid.

Read on below for the kind words that were relayed about Ms. Walters, Ms. Reid and the overall satisfactory 
experience that was given by MQI:

Top marks for MQI

I wish to congratulate the team at McEnearney Quality Inc. (MQI) for an experience which literally exceeded my 
expectations. 

I bought a Kia Cerato in June 2013 and recently received a letter advising of a pending service requirement. As fate 
would have it, the AC unit was blowing hot air. I called and made an appointment for the next day. The event that 

followed is unprecedented in my experience of owning twelve vehicles to date.
I arrived at 7 a.m. and was greeted by the Service Executive, Janeen, who proceeded to log all the particulars and 
then offered the shuttle service which I declined and chose to have her call a taxi. On confirmation that the taxi 
was on its way I ventured outside to await the taxi on the curb. Guess what? Eight employees passed me and politely 

said good morning and enquired if I needed assistance � This is phenomenal.
After five minutes, the service executive walked towards me and updated me on the status of the taxi � Mind blow-
ing! The service was due to be completed by 2.30p.m. and again to my astonishment � it was ready by 1.30p.m. I 
received the invoice which showed only the service charge. I enquired about the AC inspection and was promptly 

informed that it was at no charge to me.
By now I was elated and was thankful that I prayed the morning in question. I profusely thanked the MQI service 
executives as I was escorted to my car. The car was spotless, great valet service down to glossy tyre wall, polished 
interior and lavender scent. Wow! I thanked the service executive and expressed my sincere thanks for a wonderful 

experience. This is a benchmark in customer service and this experience will be echoed in conversations. 
Acknowledge their efforts and keep them stirring the sands of monotony.

Roy Parahoo

Well done Astra 

I just wanted to say how extremely impressed I am with the service delivery by Astra in the BMW section. She is the 
example of what customer service should be: professional, efficient, proactive, friendly and eager to please. Keep up 

the good work.
Chris Foster

NISE Response

Like MQI, most businesses highlight courteous and efficient customer service in their vision/mission statements but it 
is stories like this that make that mission and vision come alive. Success ultimately rests on our ability to meet and 
even better, exceed, our customer’s expectations. Our customer expectations are shaped based on our company’s 

advertising and public relations efforts and the buzz your customers create.

Just look at the buzz both Roy and Chris have created. The role of customer service representatives is to create 
that positive buzz by meeting and exceeding customer expectations. Do this consistently and you are well on the way 

to building positive returns for you and your company.

The very satisfied customers from MQI emphasised some key qualities that leave customers satisfied and delighted. 
It was the personal touch that made the difference. Remember, look for ways to exceed, follow-up with clients, be 
flexible, acknowledge and greet the customer even if you are not the representative in direct contact with them. 
Also update customers, surprise them with upgrades or specials, be professional, efficient, proactive, friendly and 
eager to please and last but not least, be the best at what you do. Let the snapshots of their experiences be the 

same picture that is painted by your customers. 



ANSA McAL CELEBRATES 
ITS ADMINISTRATIVE PROFESSIONALS

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

  On Wednesday 23rd April 2014 
ANSA McAL’s Head O�ce said thank you 
to its Administrative sta� in honour of 
Administrative Professionals Day 2014. 
A special get-together was held in the 
10th Floor Lounge, where each person 
was presented with a goodie �lled gift 
basket and enjoyed some yummy hors 
d'oeuvres with their peers and their 
Managers. Our Group COO, Mr. Gerry C. 
Brook addressed the gathering on 
behalf of the Group Chairman, and 
reiterated the Executive team’s heartfelt 
gratitude for the calibre of persons that 
they have working with them. Our 
Group Business Development Execu-
tive, Mr. Anthony N Sabga; our Group 
Finance Director, Mr. Aneal Maharaj and 
our Executive Director, Mr. Ray A. 
Sumairsingh each expressed their 
personal sentiments to their Executive 
Assistants and to the team. 

Scroll on below for some highlights 
from the afternoon with the blushing 
Administrative sta� from ANSA McAL’s 
Head O�ce.

Administrative 
Professionals Day 2014



KERWIN DUBOIS: THE NEW FACE OF CARIB BEER

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

 Local soca artiste Kerwin DuBois is 
having a whirlwind of a year! On the 
heels of a successful Carnival season, 
which saw him being crowned the 
Groovy Soca Monarch, Mr. DuBois has 
another accomplishment to add to his 
résumé. Carib Brewery recently signed 
Kerwin to a two-year partnership agree-
ment which will see him as one of the 
faces of Carib Beer. 

Mr. Colin Murray, Carib Brewery’s Spon-
sorship and Events Manager described 
the partnership by saying “Nothing 
happens before its time however and as 
such look forward to a mutually bene�-
cial partnership. Kerwin is an outstand-
ing artiste and human being and we at 
CBL are con�dent of his talent and his 
future and are therefore happy to invest 
in same.”

Mr. Dubois joins a long line of popular 
talents as one of the faces of Carib Beer, 

and soca fans can look out for him at 
Carib’s regional and international events 
and festivals. He described the partner-
ship by saying, “The authenticity and 
uniqueness of the brand is a constant 
reminder of where I want to be in my 
career while representing the Carib-
bean. I look forward to this newly estab-
lished relationship and all the possibili-
ties that exist and I am quite thankful to 
all those involved in recognising Kerwin 
Du Bois as a brand worthy of the 
association.” 

Brewery Welcomes 
Newest Brand Ambassador

A special thank you to lime.tt for their photography on the day



YOU SPOKE – WE LISTENED
We are happy to share with you some of the activities and upgrades that are taking place at subsidiaries across the 

Group as a result of the feedback that you gave in the 2013 Employee Benchmark Survey.
Your ideas and suggestions are turning into actions, so look out for continuous updates and thank you again for 

your participation!

FINANCIAL SERVICES SECTOR  – BARBADOS: 

Categories for Improvement
Talent Management: 
•  ‘Pat on the Back’ Awards: Employees’ efforts will be 
monitored on an on-going basis and these awards 
will be given outside of the standard annual awards.

•  Career development and cross training:
- Employees of Consolidated Finance will be given the 
opportunity to learn the responsibilities of another job 
or function in the company that they may be 
interested in. 

- Employees will also be given the opportunity to view 
short presentations from their colleagues in an 
attempt to better understand di�erent portfolios 
across the company

•  Continuous training (for both Consolidated 
Finance and Brydens Insurance):
- National Initiative for Service Excellence (NISE) 
Customer Service Training held in March

- Health and Safety (CPR and Fire Safety) Training held 
in April

•  Various compensation surveys are in progress.

•  Long term temporary staff at Brydens Insurance 
have been placed on permanent staff effective 1st 
March 2014.

•  360 assessments were conducted in conjunction 
with annual appraisals on managers.  Also the 
results from the Employee Survey’s Focus Group 
were shared with the managers.

Corporate Social Responsibility:

• Employees of both Consolidated Finance and 
Brydens Insurance Incorporated are working 
towards assisting the Barbados Vagrants and 
Homeless Society. 

• There will also be the formation of a ‘Consol Care 
Committee’ to work on future outreach projects.

• Safety and Health issues at both companies 
continue to be resolved. 

Communication

• Employee and customer suggestion boxes have 
been installed at both Consolidated Finance and 
Brydens Insurance. 

Management Employee Relations:

•  Consolidated Finance has introduced a ‘monthly 
birthday social’ which brings the staff together in a 
more relaxed atmosphere to allow for better 
dialogue between departments. 

•  In April, Brydens Insurance hosted a day trip for 
employees and their family.  They were treated to a 
tour of River Bay and a picnic at Bathsheba.



Allow us to introduce you to…

.........................................................................................................................................................................................................................

.........................................................................................................................................................................................................................

MEET OUR PEOPLE
Monique Brackett

Market Development Manager – Carib Brewery Limited (CBL)

CB: Can you tell us a little bit about the 
portfolio that you hold and some of your 
main responsibilities?

MB: I have the task of managing 15 countries out 
of the 31 Export Markets. I am responsible for 
Greece, France, UK, Sweden, Jamaica, St. 
Maarten, St. Barths, Anguilla, Cayman Islands 
and French West Indies. As a Market Develop-
ment Manager, I work with our distributors to 
ensure that CBL products are considered by local 
consumers as the �rst choice of beer or soft drink 
beverage. I spend a lot of time visiting our 
customers and analyzing their sales to see how 
we can help them increase sales through various 
marketing and trade promotions. When I’m not in 
those countries, I’m back in T&T working with our 
internal teams to ensure that our orders are 
shipped to each country on a timely basis. 

CB: Where can members of the ANSA McAL 
family �nd you?

MB: Internally, there is a running joke that we sit 
in the Hyatt because I’m right down the hall from 
Mr. Andrew Sabga’s o�ce.  You can �nd me in 
�rst o�ce on the left, on the second �oor of the 
Marketing Building on the CBL/CGL compound.

CB: Do you have any memorable moments in 
the Group? Any funny stories? 

MB: There have been a lot of memorable 
moments in the last two and a half years, locally 
and abroad, but I would say the best moments 
were at our Export Distributor’s Conference last 
January. It was the last event I was able to 
participate in before I gave birth to my daughter 
and our distributors participated in a Carnival 
themed contest. Just getting to see our partners 
from all over the globe come together and let 
down their business faces was a great experience. 
Many times we are so focused on business, but 
there are those key moments when you come 
together and you realize you share a common 
interest in succeeding! As far as the funny 
moments out of that contest, my colleagues 
might kill me if I share!

CB: When you get o� work, what are some 
things that you like to do for fun? 

MB: Well I’m a new mom so outside of work I do 
a lot of kiddie-based activities to keep my 14 
month old occupied. Since I’m a career-mom, it’s 
important to me to make sure that I’m balancing 
my life between my travels and spending time 
with my family; I want to be an example to my 
daughter that as a woman she can have success 
and a family life. Outside of that, I have an 
interest in writing so I’m considering starting a 
Business Travelers blog in the near 
future…capturing the experiences we have as 
export professionals since we get to interact with 
all walks of life!  And not to mention, I’m a foodie   

at heart so I love to eat out...if it’s a new restau-
rant or eatery, I’m going to try it!

CB: Any secret talents or special skills? 

MB: I think I missed my calling to be a singer….if 
given the chance, I’m not afraid to grab the mic 
and belt out a tune. 

CB: We just have to ask: do you have a 
favorite product from all the brews that Carib 
produces and distributes?

MB: Yes I have had a favorite before I even 
started working at the Brewery...yes it’s a Man’s 
Beer, but this woman loves Stag! My close second 
would be Carib Light…they are both very 
refreshing on di�erent scales of the beer 
spectrum.

CB: As ‘Market Development Manager’ you 
must get to travel often, do you have a 
favorite place to visit for work? 

MB: I love St. Maarten! Although, I’ve never been 
able to experience the leisure side because my 
business schedule is always jam packed, the 
atmosphere of St. Maarten is so relaxed and the 
scenery is beautiful. It’s a tourist based country, so 
they cater to the visitors. Not to mention the food 
on both sides of the island is to die for! 

CB: The products from Carib Brewery are, 
without a doubt, local and regional favorites. 
What do you think it is that makes these 
products so popular?

MB: No doubt our products are �rst class. Our 
products have a crisp and distinct taste that our 
competitors cannot duplicate.  I believe our 
products are so popular also because they give 
the man or woman on the ground the ability to 
identify themselves through the brand…’A Stag 
Man’ knows the strength in who he is; a Carib 
drinker knows where the lime is; a Carib Light 
drinker knows when to take it easy and you can 
�nd ‘A Shandy Man/Woman’ at any occasion. 
That’s who our brands are so there is no 
mistaking that person when you see them!

CB: Where next in the region can we expect 
to see Carib and Stag? 

MB: Carib is on a strong come back in St. 
Maarten, Greece, and France. Export is exploring  
new emerging markets in Europe, Asia and Latin 
America as we look towards 2016….and 
although I can’t divulge where the next big 
launch is at this time…let me say this “STAG is a 
man’s beer” and we are going to give them a 
strong brand to identify themselves with in that 
particular country!

CB: Other than the products/brands that you 
represent, what are your other favorite ANSA 
McAL products/brands/services?  

MB: Grey Goose Vodka from AMCO…can’t drink 
beer all the time. I like a martini every now and 
again.

CB: Any words of wisdom or personal credos 
that you would like to leave with our 
readers? 

MB: My personal credo is work smarter rather 
than harder. Working smarter allows you to have 
some enjoyment while moving from one 
accomplishment to the next. Rather than trying 
to make your target just to get a bonus, take 
some time to enjoy what you do. Know that you 
are adding to your own personal growth along 
with the goals of your organization; when you’ve 
mastered that your reward will be larger than you 
expected. 

CB: As a Carib ambassador, can you tell our 
readers what’s the best way for them to 
enjoy a beastly cold brew?

MB: The best way to enjoy a beastly cold brew is 
on the beach looking out at crystal blue water!

https://www.facebook.com/caribbeer

https://www.facebook.com/MackesonTripleStout
https://twitter.com/StagAmansWorld



NEW APPOINTMENTS IN THE GROUP

Candice 
Gayadeen
Accounting Assistant 
– Group Finance
Candice was previously 
employed in the �eld of 
Accounting. She has a Bachelor’s 
Degree in Human Resource 
Management and Marketing 
from the University of New 
Brunswick as well as an 
Associate’s Degree in 
Management. She is 
currently pursuing her 
ACCA quali�cation. 

Euodia 
Phillip
Industrial Relations 
Lead – Beverage Sector
Euodia holds an Associate of Arts 
degree in Industrial Relations 
Labour Law and is currently 
pursuing her Bachelor of Laws 
degree from the University of 
London. She alsoholds diplomas 
in Human Resource Management 
and International Business 
Communication. 

Jiselle 
Granderson
Executive Assistant 
to the Group Finance 
Director
Jiselle holds a Bachelor’s Degree 
in Media and Communications 
from the University of Greenwich 
and is a certi�ed Associate in 
Project Management. She also 
holds an Associate Degree in 
Journalism and Public Relations.

Lincoln 
Rocke
Executive Driver
Lincoln brings with him over 
11 years’ experience as a driver 
in the corporate environment. 
He has worked for various 
embassies and consulates 
across Trinidad.

Samia 
Gaspard
Group HR Coordinator 
– Group HR
Samia is the holder of a Bachelor’s 
degree in Business Management 
from the University of Sunderland 
and is in the �nal stages of a 
Master’s degree in Strategic 
Leadership and Management 
from the University of the 
West Indies. 

Shalini 
Maharaj
IT Technician – Group IT
Shalini holds a Bachelor’s degree 
from the University of Greenwich 
in Computing as well as a 
Bachelor’s degree in Computer 
Science from the University of 
Hertfordshire. She also has 
certi�cations in Java Programming 
and Web Development and 
Design. 

Shiva 
Hardeo
Group Security 
Manager
Shiva brings to the Group 
extensive experience in loss 
prevention, corporate security 
protocols and �nancial fraud 
detection. 

Allycia 
Bheekoo
Senior Business 
Analyst – Group IT
Allycia has worked in Australia 
and Saudi Arabia. She holds a 
Master of Science Degree in 
Computer Science as well as a 
Bachelor of Science Degree in 
Computer Science and 
Management from the 
University of the West Indies.

Geneveive 
Irish
HR Lead, Standard 
Distributors Limited 
– Retail Sector
Geneveive has worked previously 
in the �eld of Human Resources, 
and was responsible for 
recruitmentand selection, training, 
compensation and employee 
bene�ts. She holds a Masters 
Degree in Human Resource
Management in addition to a 
Bachelorof Arts Degree from 
Herriot- Watt University. 



If you see something that you’re interested in then feel free to contact your local HR Department to further 
discuss your potential and the opportunities which are available to you: our dedicated employees.

SECTOR: Distribution
Alstons Marketing Company Limited 
(AMCO)
Medical Equipment & Supplies Rep. – 
Health and Wellness
Supplier Medical Representative – Health 
and Wellness
Administrative Assistant – Health and 
Wellness
Health Educator 
Warehouse Clerk
Brand Manager – Wines & Spirits 
Promotions Coordinator
Inventory Control Clerk
Foreign Accounts Payable Clerk 
Financial Accountant

TOMCO
Warehouse Attendant

ANSA McAL Trading Limited (Guyana)
Beverage – Heineken Marketing Assistant 
Marketing Assistant – P&G

Bryden Stokes Barbados 
Marketing Manager – Brewery, Wine, Spirits 
and Tobacco Division 
Brand Manager – F&C
Food Service Manager – F&C

VACANCIES WITHIN THE ANSA McAL GROUP

SECTOR: Beverage
Carib Brewery Ltd.

Assistant Warehouse Manager 
Trade Marketing Representative - Brewed Division 

Carib Glassworks Ltd. 

Process Engineer
Electrical and Instrumentation Engineer

SECTOR: Automotive
Auto Mechanics
Auto Electricians
Sales Executives

SECTOR: Media 
Regional Sales Executive
Graphic Artist
Sales Representatives 
Reporter
Subeditor
Cameraman
Electrical/ Electronic Technician
Engineering Assistant

Did you know that you can apply for any job vacancy in any Sector across the Group once you meet the 
specified requirements? That’s right! So even if you see a vacancy that you are interested in but it’s in 

a different Sector, just talk to your HR personnel and they will guide you through 
the proper application process.

SECTOR: Financial Services
TATIL

Executive, New Business
Subrogation Officer – Legal & Compliance  
Underwriter
Customer Service Reps – Client Services

TATIL Life

Supervisor – Policy Accounting
Supervisor – Underwriting
Policy Accounting – Premium Processor
Supervisor – Life & Agents 
Finance – Accounting Assistant
Supervisor – New Business
Research / Suspense Clerk
Customer Service Representative
Underwriting Manager



Ms. Sharon Balroop, ANSA McAL’s Group Corporate Communications Manager, (right) presents a cheque to Mrs. Josette Jacelon- Baptiste, 
coordinator of the Jabari Baptiste Development Committee and mother of national swimmer, Jabari Baptiste. Jabari is working towards 
achieving his dream of representing Trinidad and Tobago in the 2016 Olympic Games and has competed locally, regionally and
internationally since the age of eight. ANSA McAL is proud to support Jabari Baptiste as he continues to fly the flag of Trinidad and Tobago
high in his pursuit of Olympic gold..

..
..

..
..

..
..

Supporting our Future Sporting Hero

From left to right: Ms. Denise Etienne and Ms. Kimberly Chu Foon, representatives from the Asa Wright Nature Centre stand with Mr. Sean 
De Souza, Sales & Marketing Manager – Penta Paints; Mrs. Veronica Simon-Wallace, CEO- Asa Wright Nature Centre; Mr. Roger Roach, 
Managing Director- ANSA Coatings Ltd. and Mr. Peter O’Connor, Projects Advisor- Asa Wright Nature Centre after the official signing 
of the partnership agreement between Penta Paints Ltd. and the Asa Wright Nature Centre

..
..

..
..

..
..

..
..

..
.

Penta Paints, manufactured and distributed by ANSA McAL’s ANSA Coatings Limited recently signed a partner-
ship agreement with the Asa Wright Nature Centre. This agreement allows Penta Paint to be the sole provider 
of paints for the protection and beauti�cation of the physical infrastructure of the Arima based nature resort.

The Centre sits at an elevation of 1,200 feet in the forest of the Arima Valley and is susceptible to harsh tropical 
weather conditions that Penta’s paints was developed speci�cally to withstand. Penta Paints has been proven 
as a superior indoor and outdoor paint in international lab tests. 

The preservation of the environment is an initiative that Penta is passionate about and they are honoured to 
put their proven protection behind the protectors of our environment.

Penta Paints partners with the Asa Wright Nature Centre

CSR HIGHLIGHTS



. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

 In the month of April the 
BRUNSWICK® team at AMCO contin-
ued their road trip with the 
BRUNSWICK® Food Fair. They visited 
supermarkets across Trinidad with the 
mission of highlighting the versatility of 
BRUNSWICK® seafood and o�ered 
visitors a chance to sample quick and 
easy recipes prepared by chefs from the 
Trinidad and Tobago Hospitality and 
Tourism Institute (TTHTI).

Recipes included salmon cakes, pasta  

salad with salmon, black beans and 
corn, mackerel burgers, mackerel 
wantons, mackerel and horseradish dip, 
sardine and chick pea hummus, tuna 
puttenesca, spicy Thai tuna with cream 
cheese, paella, tuna and cheese quiche, 
polenta and tuna casserole....Wow! Who 
knew you could do so much with a can 
of BRUNSWICK® seafood.

Apart from the wonderful food, partici-
pants were able to play the 
BRUNSWICK® �shing pond game for a 
chance to win branded aprons, pot 
holders and T-Shirts among other good-
ies. For those that were a little braver 
there was a karaoke competition where 
participants were asked to sing the 
BRUNSWICK® jingle and for the   

connoisseurs there was a blind taste test 
where persons were asked to identify 
the various �avours of tuna that the 
brand o�ers. Fellow AMCO brands 
Cadbury cookies, Wishbone, Dare, 
Ryvita and Frito Lay were also on hand 
o�ering samples from their range of 
products. 

Radio personality, Lurbs, from the Slam 
100.5 family was on hand for all the 
events and kept the activities �owing.

Overall the Food Fair was a huge 
success; participants enjoyed the 
games, the giveaways and the sampling, 
especially the mackerel burger. 

Even More Delicious 
Fun for Everyone

BRUNSWICK    FOOD FAIR®



ANSA McAL CUTIES
Easter 2014 might be long gone but we thought that you might still be in the mood for some of the cute things that Easter 
brings...colourful eggs, chickens, bunny rabbits...and cute babies. In the spirit of Easter take a look at these ‘ANSA McAL Cuties’:

Baby Kaylee 
was born on

 May 10th 2014. Proud 
mommy Lisa Ramoutar 
is the Sector PMOD Lead 

at ANSA Automotive

Baby Sydney Elizabeth 
was born on 

October 22nd 2013. 
Proud mommy 

Roopa Kallicharan 
is the Assistant Accountant 

at Alstons Shipping

Are there any recently born ‘cuties’ from your subsidiary? 
Then send us a picture and help us welcome them to 

their ANSA McAL family! You can submit all photos to 
shereen.ali@ansamcal.com

NOTICE:
if you would like to see your subsidiary’s employees, events and 
current promotions featured in the Corporate Broadcast, please 
submit articles, well captioned photos and ads to 
shereen.ali@ansamcal.com 
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